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Pre-C
ovid-19 fragrance launches w

ere 
increasing year on year. T

he dow
nturn 

w
e’ve seen is a force m

ajeure that has m
any 

brands reassessing their future. Fragrances 
of the W

orld’s latest industry report show
s 

the extent to w
hich the global pandem

ic 
has im

pacted grow
th.
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are dow

n 35 per cent com
pared to last 
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countries yet to com
plete their C

ovid-19 
vaccination program

m
e, and travel 

restrictions and lockdow
ns continuing to 

im
pact retail business, this decline w

as 
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im
provem

ent. Looking at the num
ber of 

launches by distribution, niche and luxury 
started the year strong, a positive sign given 
how

 m
uch niche fragrances now

 contribute 
to the annual num

ber of launches. Prestige 
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average, but w
e forecast the num

bers 
w

ill increase as the year progresses. Less 
assured are the num

ber of launches w
e are 

tracking for Lifestyle and M
ass. W

hile these 
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rapidly returning to its status as a luxury 
product. W

e anticipate lim
ited edition 
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departm

ent store, to be low
er than usual 

until physical retail returns to norm
al. 
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that presents an unconventional m
asculinity 

w
ith its use of m

odern green notes. A
fter 

a challenging year, fragrances that evoke 
serenity and connection to nature are 
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Last year global fragrance launches 
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on the fragrance industry w
as evident. 
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conversations w
e have had w

ith industry 
colleagues dem

onstrate the incredible 
optim

ism
 and resilience of the fragrance 
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show
ing signs of im

provem
ent in areas. 

T
he results are varied w

hen looking at 
launch num

bers by distribution (niche, 
luxury, prestige etc). C

ancellation of annual 
exhibitions like Esxence, Pitti Fragranze 
and C

annes T
FW

A
, seen as launchpads for 

new
 fragrances, had a noticeable im

pact on 
niche launches. Sm

all independent brands 

w
ere m

ore cautious during the pandem
ic, 

w
ith m

any postponing launches or focusing 
on other products like hand sanitiser, or 
product extensions of existing fragrances. 
W

hen the w
orld is under econom

ic stress, 
consum

ers often spend disposable incom
e 

on luxury item
s that have a tim

eless appeal 
rather than fast consum

er goods. T
his 

is one explanation as to w
hy luxury and 

prestige launches w
ere least im

pacted, 
and the recession of lifestyle and m

ass 
w

as m
uch higher. A

nother explanation 
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pandem

ic, fragrance is realigning itself 
w

ith luxury. Lifestyle and m
ass fragrances 

are im
portant to the industry, yet w

e are 
seeing designer brands increasing their 
focus on creating luxury collections and 
niche, w

hich typically represents a higher 
retail value.

C
layton w

orks in com
m

unication and evaluation for 
Fragrances of the W

orld w
here he assists industry guru 

M
ichael Edw

ards w
ith the collection and evaluation of 

fragrance data from
 around the w

orld. H
e is responsible 

for the com
m

unication of data insights and trends from
 

the com
pany’s aw

ard-w
inning database. C

layton has over 
10 years’ experience in fragrance journalism

, learning and 
developm

ent and luxury retail. H
e has com

pleted num
erous 

sum
m

er schools at the G
rasse Institute of Perfum

ery and 
has a passion for creative perfum

ery.

A
nalysing the m

ost used ingredients in 
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ost popular fragrance fam

ilies 
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You m
ight expect trends 

in ingredients to develop 
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that trends often take years 
to develop and peak, like 
the rise of oud fragrances 
or pink pepper being used 
to enliven top notes. T

he   
m

ost popular fragrance 
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50 Shades of G
reen

A
 new

 colour palette of green notes 
has brought a calm

ing, natural them
e to 

fragrances launched during the pandem
ic. 
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cucum

ber, and green m
andarin.

Exam
ple: Enclave by A

m
ouage

N
otes of spearm

int and cardam
om

 evoke 
the deep freshness of M

usandam
’s fjords in 

7
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w

ith w
arm

 notes of am
ber and leather.

A
bstract Fruit

N
iche and luxury brands are reshaping 

consum
er view

s of fruity notes, com
m

only 
associated w

ith m
ass m

arket fragrances, 
functional cleaning and personal care 
products. T

hese new, unconventional fruity 
notes feel sophisticated and opulent.

Exam
ple: Étoile Filante by  

Louis Vuitton
7
[U
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cassis and delicate peach skin are further 
enhanced w

ith a note of sun-ripened 
straw

berry.

Pow
der Puff

)
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sm
ell com

forting and fem
inine.

Popular notes include orris, alm
ond, 

rice pow
der, w

hite m
usk and am

brette 
seed. M

odern synthetic notes allow
 these 

fragrances to sm
ell nostalgic w

ithout 
feeling dated.

Exam
ple: M

agnifying M
usk  

by Bulgari
)
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m
odern m

usks leads to a w
arm

 and sultry 
perfum

e that feels intim
ate and em

bracing.
?
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this year has started w
ith an energy and 

Fragrance figures
and insights

Fragrances of the W
orld C

om
m

unication &
 E

valuation C
onsultant  

Clayton Ilolahia on the latest global fragrance trends.
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C
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of fragrances could build a 
com

m
unity, and know

ledge about 
fragrances shared in an inform

ative 
and entertaining w

ay. N
aturally, 

people m
ight have expected 

the site to favour Puig’s ow
n 

brands, but nothing w
as 

farther from
 the truth. 

?
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Ta�
on building a sustainable 
future for fragrances, the 
project w

asn’t seen as a 
m

arketing opportunity, 
rather it w

as about 
investing in a w

ay to 
help consum

ers be m
ore 

educated and continue 
to build their passion for 

fragrances. In the long term
 this 

could only be good for sales, but the 
new

 site had to be entirely im
partial, 

and the inform
ation needed to be accurate. 

Puig asked their perfum
ers w

here they 
sourced their fragrance data from

; 
the unanim

ous response w
as ‘M

ichael 
Edw

ards’ Fragrances of the W
orld’. A

 
partnership w

as soon form
ed, and the 

result w
as w

w
w.w

ikiparfum
.fr w

here 
M

ichael Edw
ards’ database pow

ers the site 
w

ith real-tim
e inform

ation.  
T

he public have com
plete access 

to W
ikiparfum

 for free. Favourite 
NZIOZIVKM[�KIV�JM�ZMKWZLML�QV�I�XZWÅTM�
that the site uses as a basis for fragrance 
recom

m
endations. Fragrance m

atching 
has been the core of M

ichael Edw
ards’ 

business since he started Fragrance of the 
W

orld in 1983. N
ow

 pairing technology 
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I\KPQVO�

algorithm
s M

ichael spent decades testing, 
W

ikiparfum
 is one exam

ple of how
 

Fragrances of the W
orld’s w

ork is brought 
to life in an interactive digital environm

ent. 
U

sers also run com
plex searches by 

ingredient, search by fragrance or brand, 
and see inform

ation on thousands of 
fragrances. R

esults display a fragrance w
ith 

5
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notes, description and perfum

er nam
e. 

Beautifully presented, W
ikiparfum

 is a 
fantastic resource w

e hope everyone w
ill 

explore and enjoy for them
selves.  
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pushing forw

ard, and w
e predict an incline 

in launches as the year progresses. Trends 
_
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fragrances that align w
ith consum

er values 
of sustainability and ethical sourcing, green 
fragrances that speak to the im

portance 
of self-care and m

ental w
ellbeing, and 

fragrances that help people feel m
ore 

connected to nature.
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w
as a partnership w

ith leading perfum
e 
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dow

nturn in fragrance sales, yet they w
ere 

puzzled w
hen their research revealed how

 
passionate consum

ers w
ere about the w

orld 
of fragrances. M

any online com
m

unities 
and blog sites existed w

here consum
ers 

received and exchanged know
ledge about 

fragrances, but Puig had concerns over 
the accuracy of content being shared. 
Puig set out to create a site w

here lovers 
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